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SOCIAL NETWORKING IS GOING MOBILE

One in four members of UK social networks use their phones to network

London — 12" May, 2008 — Nielsen Mobile, a service of The Nielsen Company, today reveals how UK

mobile phone subscribers are taking online social networking beyond the home and office.

e Almost half (44%) of UK mobile phone subscribers belong to an online social network. Of this

group, one in four (25%) use their mobile phone for social networking-related activities

e Around 812,000 Britons each month, or 1.7% of all UK mobile subscribers, visited a social

networking website using their mobile during the first quarter of 2008

e Facebook is the most popular site for mobile social networking, being visited by over half a million

Britons (557,000) from their mobiles, or 9% of all UK Mobile Internet subscribers

Most Popular Social Networks on UK Mobile Phones

1 |Facebook 557 9.0% 1
2 |MySpace 211 3.4% 2
3 |Bebo 162 2.6% 3
4 |Windows Live Spaces 109 1.8% 4
5 |Flixster 90 1.5% 6
6 |Friends Reunited 76 1.2% 5
7 |WAYN 60 1.0% 21
8 |Yahoo! Groups 59 1.0% 10
9 |Faceparty 50 0.8% 17
10 |BBC Communities 49 0.8% 6

Source: Nielsen Mobile, UK, Q1 2008. E.g. On average 557,000 Britons accessed Facebook through their mobile phone (=9% of all

UK Mobile Internet users) each month in Q1, 2008. Facebook is also the most popular social network on the PC.

Kent Ferguson, Client Services Manager, Nielsen Mobile:“* Soc i al
phenomenon, and mobile could be the next big thing in the space. Large numbers of people are

interacting with their social networking profileswh i | e
consumer demand for mobile social networking driven by the flat fee price plans offered by the leading
operators that give subscribers unlimited mobile Internet access.
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e The four most popular social networks on the mobile are also the four most popular on the PC

Mobile vs. PC — how the leading social networks compare

e Travel social network WAYN has the strongest performance on the mobile compared to the PC,
ranking 7" on mobile Internet compared to 21° on PC Internet

Most Popular Social Networks on UK PCs

1 |Facebook 8,912 27.5% 1
2 |MySpace 5,200 16.0% 2
3 [Bebo 4,507 13.9% 3
4 \Windows Live Spaces 2,957 9.1% 4
5 |Friends Reunited 1,595 4.9% 6
6 |BBC Communities 1,556 4.8% 10
7  |Flickr 1,482 4.6% -
8 |Photobucket 1,203 3.7% -
9 |Flixster 1,194 3.7% 5
10 (Yahoo! Groups 904 2.8% 8

Source: Nielsen Online, UK, Q1 2008. E.g. On average 8.9 million Britons visited Facebook via their PC (=28% of all Britons online)
each month in Q1, 2008. Facebook is also the most popular social network on the mobile.

Alex Burmaster, European Internet Analyst, Nielsen Online: “The increasingly competitive nature of
social networking online is being replicated in the mobile space. The leading players remain the same
but networks such as WAYN and Faceparty have considerably improved on their PC ranking in the
mobile world. In an effort to differentiate their offerings and pull ahead all the networks are looking to
what the mobile medium can offer — particularly when it comes to attracting 15-24 year olds, a group
highly representative amongst soci al net wor king

Most common mobile social-networking related activities

e One in five (21%) Britons who use their mobile for social networking activities, use it to add
friends

Most Popular UK Mobile Social Networking-related Activities

1 |Send messages/mail 55%
2 |Read messages/mail 47%
3 |View pictures 33%
4  |Upload photos 29%
5 |Add friends 21%
6 |Receive text alerts 19%
7 |View profiles 19%
8 |Create or update profile 12%
9 |Upload videos 7%
10 |Participate in chat rooms 6%

Source: Nielsen Mobile, Q1, 2008
E.g. 55% of Britons who use their mobile phone for social networking activities send messages/mail
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Burmasterconcl udée s s al l a b o By tappidgdintontlie key alémemts of mobile phone
activity, such as text and images, the social networks can increase engagement and , sti cki ne
amongst their members as well as maximising audience numbers and activity on their own site.

For example, within minutes of a social networker making a new friend whilst out and about, they can
add them to their digital friends list. This simultaneously enhances both the phone and the network as
an extremely important modern-d ay soci al utility.?”
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About Nielsen Mobile

The Nielsen Mobile unit of The Nielsen Company is the world's largest independent provider of
syndicated consumer research to the telecom and mobile media markets. The Nielsen Mobile unit
focuses exclusively on tracking the behaviour, attitudes and experiences of mobile consumers; their
reports also provide up to seven years of data on Internet, video, gaming, audio and advertising trends
for mobile phone us e rdsivenresthrce pravides Ungue tinel batisticansighginto
how mobile customers use their devices and what they think about brands, devices and services. For
more information, please visit www.nielsenmobile.com.

About Nielsen Online

Nielsen Online, a service of The Nielsen Company, delivers comprehensive, independent measurement
and analysis of online audiences, advertising, video, consumer-generated media, word of mouth,
commerce and consumer behaviour, and includes products previously marketed under the
Nielsen//NetRatings and Nielsen BuzzMetrics brands. With high quality, technology-driven products and
services, Nielsen Online enables clients to make informed business decisions regarding their Internet,
digital and marketing strategies. For more information, please visit www.nielsen-online.com.

About The Nielsen Company:

The Nielsen Company is a global information and media company with leading market positions in
marketing information (ACNielsen), media information (Nielsen Media Research), online intelligence
(NetRatings and BuzzMetrics), mobile measurement, trade shows and business publications (Billboard,
The Hollywood Reporter, Adweek). The privately held company is active in more than 100 countries,
with headquarters in Haarlem, the Netherlands, and New York, USA. For more information, please visit,
www.nielsen.com.
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