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FFOORR  IIMMMMEEDDIIAATTEE  RREELLEEAASSEE::  UUKK  DDAATTAA  OONNLLYY            66
TTHH

  SSEEPPTTEEMMBBEERR  22000077  
 

  

WWHHAATT  BBRRIITTOONNSS  AARREE  SSEEAARRCCHHIINNGG  FFOORR  
TTrraavveell,,  ccoommmmuunniittiieess  aanndd  rreesseeaarrcchh  ssiitteess  rreecceeiivvee  tthhee  mmoosstt  cclliicckk--tthhrroouugghhss  ffrroomm  sseeaarrcchh  eennggiinneess  wwhhiillsstt  rreesseeaarrcchh,,  ttrraavveell  

ddeessttiinnaattiioonnss  aanndd  ggoovveerrnnmmeenntt  ssiitteess  rreellyy  mmoosstt  oonn  sseeaarrcchh  ffoorr  vviissiittoorrss 

 
Nielsen//NetRatings, a global leader in Internet media and market research, reveals which sectors receive the most 
UK click-throughs from search engines and the sectors that have the greatest percentage of visitors coming from 
search. 
 

  

WWhhiicchh  sseeccttoorrss  rreecceeiivvee  tthhee  mmoosstt  cclliicckk--tthhrroouugghhss??  
 

¶ In July 2007 Britons clicked on over 1.3 billion search results ï thatôs over 29,000 every single minute 
 

¶ The Multi-category Travel sector (containing brands such as Lastminute.com, Expedia and Thomson) 
received the most of these click-throughs, 41.6 million = 4.7% of all click-throughs 

  

SSeeccttoorrss  rreecceeiivviinngg  tthhee  mmoosstt  cclliicckk--tthhrroouugghhss  ffrroomm  UUKK  sseeaarrcchheess::  JJuullyy  22000077  
 

RRaannkk  SSeeccttoorr    
MMiilllliioonnss  ooff  UUKK  cclliicckk--

tthhrroouugghhss  ttoo  sseeccttoorr  
%%  ooff  aallll  UUKK  

cclliicckk--tthhrroouugghhss  
LLeeaaddiinngg  bbrraanndd  iinn  sseeccttoorr  

((iilllluussttrraattiioonn  oonnllyy))  

1  Multi-category Travel 41.6 4.7%  Lastminute.com 

2  Member Communities 40.2 4.5%  MySpace 

3  Research Tools 39.3 4.4%  Wikipedia 

4  Search 37.4 4.2%  Google 

5  Mass Merchandiser 33.9 3.8%  Amazon 

6  Government 32.4 3.6%  Directgov 

7  Adult 31.5 3.5%  FriendFinder Network 

8  Videos/Movies 27.8 3.1%  YouTube 

9  Current Events & Global News 27.2 3.1%  BBC News 

10  Online Games 27.0 3.0%  Miniclip 
 

E.g. In July 2007 there were 41.6 million click-throughs to a multi-category travel site = 4.7% of all click-throughs 
Source: Nielsen//NetRatings MegaView Search UK, home & work data, July 2007 

 

¶ Google is now responsible for four in every five (80%) search click-throughs in the UK 

 
SShhaarree  ooff  UUKK  cclliicckk--tthhrroouugghhss  bbyy  sseeaarrcchh  eennggiinnee::  JJuullyy  22000077  

 

 
E.g. In July 2007 Google Search accounted for 80% of all UK click-throughs 
Source: Nielsen//NetRatings MegaView Search UK, home & work data, July 2007 


