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NIELSEN//NETRATINGS LAUNCHES VIDEOCENSUS, COMBINING PANEL- AND 
CENSUS-BASED METRICS, DELIVERING THE INDUSTRY’S MOST ACCURATE 

ONLINE VIDEO MEASUREMENT PRODUCT  
 

Leading Global Media and User-Generated Video Companies Endorse  
VideoCensus Methodology and Results 

 
NEW YORK – May 7, 2007 – Nielsen//NetRatings (Nasdaq: NTRT), a global leader in Internet media and 
market research, today announced the availability of VideoCensus, the industry’s most accurate online 
video measurement service. VideoCensus is the first-ever syndicated online video measurement service 
to combine panel and census research methodologies and provide an end-to-end accounting of audience 
size, demographic composition, engagement and competitive activity. 
 
“We are excited to bring the VideoCensus product to market and pleased with the enthusiastic client 
response,” said Manish Bhatia, executive vice president of NetRatings. “By harnessing the unique 
strengths of both panel and Web analytics measurement tools, we have a ‘best of breed’ service that can 
be used for planning and post analysis on the Internet – something no other information set offers.” 
 
The VideoCensus methodology employs two patented assets, NetRatings’ desktop meter and 
SiteCensus content-tagging technology. To facilitate reporting, online video publishers, technology 
providers and networks attach a simple piece of NetRatings code to their video delivery platforms. Once 
enabled, this code allows NetRatings to collect a precise census count of the viewing activity. The 
NetRatings desktop meter, deployed to hundreds of thousands of panelist PCs worldwide, further 
dissects and analyzes the video data to provide granular insight into viewer engagement with specific 
video channels, programs, and clips. 
 
Dave Osborn, director of the Nielsen//NetRatings MegaPanel services, elaborated on the product’s 
evolution: “Our charge was to build a measurement system that provides rich demographics, pinpoint 
accuracy and the ability to adapt quickly to meet the changing needs of this evolving marketplace. 
VideoCensus is grounded in media research fundamentals and leverages the technology and 
accountability afforded by the Internet.” 
 
Transparency in Methodology and Scalability in Reporting 
"We have been impressed with the care that has been applied to the VideoCensus product,” said Jack 
Wakshlag, chief research officer for Turner Broadcasting System. “We believe it is superior to competitive 
syndicated video measurement products." 
 
Using a technology-agnostic collection system, VideoCensus objectively measures all methods of 
streaming media delivery regardless of the application, protocol or viewing platform. Through its 
proprietary combination of technologies, VideoCensus can easily report on viewing of cached content, 
peer-to-peer programs, and digital rights-managed (DRM) video streams. In this way, VideoCensus will 
allow for seamless reporting as the industry continues to innovate. 
  
 “As an innovator in online video, it's important that our data be presented accurately in the marketplace,” 
said Julie DeTraglia, vice president of Strategic Digital Research at NBC. “We like the transparency of the 
VideoCensus methodology because we know exactly what is being measured." 
 
Unprecedented Accuracy in Video Measurement  
Given the array of opportunities for distribution and monetization presented by online video, one of the 
key marketplace requirements is that content be accurately credited. 



 
“VideoEgg is delivering more than 425 million video streams a month, across more than 70 social 
networking sites. VideoCensus has given us the ability to get accurate counts of activity across our 
network, along with the panel-based demographic data we need to position our audience,” said Troy 
Young, chief marketing officer of VideoEgg. 
 
Initial VideoCensus reports were released to clients in January and are available monthly. The next-
generation release, complete with an online user interface and robust suite of reports, is due in October 
2007. 
 
About Nielsen//NetRatings 
NetRatings, Inc. (Nasdaq: NTRT) delivers leading Internet media and market research solutions, 
marketed globally under the Nielsen//NetRatings brand. With high quality, technology-driven products and 
services, Nielsen//NetRatings is the global standard for Internet audience measurement and premier 
source for online advertising intelligence, enabling clients to make informed business decisions regarding 
their Internet and digital strategies. The Nielsen//NetRatings portfolio includes panel-based and site-
centric Internet audience measurement services, online advertising intelligence, user lifestyle and 
demographic data, e-commerce and transaction metrics, and custom data, research and analysis. For 
more information, please visit www.nielsen-netratings.com. 
 
Safe Harbor Statement 
This press release contains statements that may constitute forward-looking statements pursuant to the 
safe harbor provisions of the Private Securities Litigation Reform Act of 1995. These forward-looking 
statements are based on current expectations and assumptions and involve a number of uncertainties 
and risks that could cause actual results to differ materially from those currently expressed in any such 
forward-looking statements. Information about potential factors that may affect NetRatings' business and 
financial results is included in its annual report on Form 10-K for the fiscal year ended Dec. 31, 2006 and 
its quarterly reports on Form 10-Q, including, without limitation, under the captions "Management's 
Discussion and Analysis of Financial Condition and Results of Operations" and "Risk Factors That May 
Affect Our Performance." Each of these documents is on file with the SEC and is available free of charge. 
Readers of this press release are referred to such filings. The forward-looking statements herein speak 
only as of the date of this press release. NetRatings does not undertake to update any forward-looking 
statement that may be made from time to time by it or on behalf of NetRatings. 
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Editor’s Note: Please source all data to Nielsen//NetRatings. 
 
 
 
 


